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UBRAND is
an award winning

creative agency in the
heart of Riyadh

UBRAND's remarkable evolution is a testament to our relentless
pursuit of greatness. From our humble beginnings in 2015 with a
team of five, we have skyrocketed into a dynamic and widely
recognized agency, fueled by over 50 brilliant professionals.

As a Saudi agency, we look to reflect a desire to spark and
empower a dialogue between people and brands through various
communication channels without sacrificing the authenticity of
the local culture.

Ubrand works to reinvent and enhance companies to stand out in
their industry. Through our brand strategies, fun artistic branding,
and creative campaigns, you will make an aspirational impact on a
large scale. Our unwavering dedication to pushing boundaries and
exceeding expectations has set us apart, and we thrive on crafting
cutting-edge communication solutions that ignite conversations,
seamlessly bridging the gap between people and brands while
preserving the essence of local culture.

UBRAND.SA
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OUR APPROACH

UBRAND has invested heavily in people, tools and processes to create
stronger, robust planning and media communication solutions that meet
the demands of the modern-day marketing arena.

At UBRAND, We are fresh and full of energy, and in the new digital world
that we live in, old laborious systems will not suffice. We need new ways
of working that are agile, collaborative, creative, fast-paced and
cost-effective.

This results in faster concepts, greater creativity, and more cost-effective
and efficient ways of working, ensuring that each client gets greater value
and increased activity.

Finally, while we are a local group we always think ‘Glocal’ for brands
wanting cultural differentiation through a strategic, centralized
framework with international standards of work and process.
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OUR CLIENTS

Government

Semi-Government

Private

Tech
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Campaign and Creative Projects
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Ri\[ad Bank Creative Campaign

U=10]0| N
Riyad Bank

THE DELIVERABLES:
Creative Concept

Creative Key Messages

TVC Script

TVC Production

Visuals Photography
Visuals Direction and Design
Tactical Designs

Marketing Collaterals

Saocial Media Finalizing
Outdoor Resizing

Riyadh Boulevard Video

— iloolail s #

gl (sj8pall clidl Wlpblg &lsy asls gl uli

THE MISSION:

Riyad Bank has proudly flourished for 66 years. To
honor this milestone, they were looking to celebrate
this achievement with a full campaign to highlight
their diverse customer base and to give further
depth on what "MyBank" really means.

THE OUTCOME:

We embarked on a journey to honor this milestone
with a heartwarming campaign, complete with a
touching commercial and cohesive tactical designs,
all aimed at spreading awareness of 66 years of
Riyad Bank. We intended to highlight how Riyad
Bank has successfully preserved customer
satisfaction throughout the years.




Banque Saudi Fransi | Speak up we are here Creative Campaign

When you do nothing,
il you're part of it
=% Pl 111
Juuijpall
Banque

Saudi

Fransi

Do you see
something wrong?

011289113 wbhelpline@alfransi.c

THE DELIVERABLES:
Creative Concept

Creative Key Messages
V/isuals Direction and Design
Tacticals Designs

Internal Activation Ideas

Together we'll make
a difference

ABOUT:
Nothing is more untouchable than the essence of a
brand, except for sexual harassment, and any

P
infringement on the Code of Conduct. Therefore, itis - ,
important to make a statement by deforming that TO ensure a sa fe rwo rk enviro n"rﬁe nt
(
b

011289113 wbhelpline@alfransi.com

as a result of such actions inside of Banque Saudi
Fransi.

THE MISSION:

Sometimes you can build the brand just right, and
some habits can ruin your hard work. Harassment is
a serious issue in our environment, and to prevent it
from growing, we wanted to create a statement.

THE OUTCOME:

Speak up. A phrase to wrap every message we try
to convey to our employees, featured by the red line.
We communicated harassment as a redline, honest
s a red line. We ensured to focus on reducing
harassments and raising awareness among 011289113
employees.

Our principles

wbhelpline@alfransi.com




Banque Saudi Fransi | Home Loan Campaign Creative Campaign

Aill
Adgcull
Juuijall
Banque
Saudi
Fransi

THE DELIVERABLES:
Creative Concept

TVC Production s - ,»‘ A f =
Visuals Direction and Design o 0 W . = [’]‘[BD @ @
Social Media Finalizing W A% oy et e,

Outdoors Resizing B B o b b e

%4.18 9o &la_iil (s9—tull &l Ja_20

THE MISSION: % ™ < 381 Lngil Ly 5,000 g1 1 &_ofagt pg
Behind every house there are many stories to share, -
the same idea applies to new houses. When you buy
a house, you buy a new story with it.

Bangue Saudi Fransi wanted to create a campaign
for home loans that is surrounded by various
objects that convey the tales we aim to tell.

THE OUTCOME:

We made the idea around nostalgia and the
memories of the old houses that we carry with us in
life to make the objects come to life. CLICK HERE
We created strength from stereotypes in the saudi k
family and created stories that every family lived
through with these objects. We aimed to

raise awareness about the product and change the
prospective about BSF as a bank.

o @

0o bbb
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Hi,
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Steak House | Unbelievable Burger Creative Campaign

3 N CLICKHERE _
THE DELIVERABLES: 2 ¢ - R . k "
Creative Concept o = 7 d
Creative Key Messages - '
Advertisement Content
TVC Script
TVC Production
Visuals Direction and Design
Tacticals Design
Sacial Media Finalizing
Outdoor Resizing
Activation Ideas

THE MISSION:

When you have a vegan friend, it's hard to pick a = i ]
restaurant that pleases everyone. Steakhouse , ) : ‘ , lolce IV 39307 Ylaial
couldn't accept that answer and believed that £8P 27TH ANN“’ERSARY
everyone has a seat at their table. They launched a 1 -

vegan burger that tastes just like real meat, except ; 3

it's not meat. That is why they came to us to make

that vision come to life and spread the awareness. CLICK HERE k

THE OUTCOME: s ~ .8
For this approach, we took a look at our local food i || O
names. The unbelievable burger is a take on our . s
culture and heritage, a link that catches the . : —
audience attention and deliver the message we SR 27
want. L

ot 2. ..
100% BURGER 0% MEAT




Steak House | Awareness Campaign Creative Campaign

THE DELIVERABLES:

Creative Concept

Creative Key Messages
Advertisement Content

TVC Production

Visuals Photography
Visuals Direction and Design
Tacticals Designs

Saocial Media Finalizing

THE MISSION:

To reposition Steakhouse as the No. 1 authority on
steaks, creating a fine dining experience and
promating it as the place to be. The focus is to raise
premium etiquette and highlight staff dedication.

THE OUTCOME:

An exceptional ad campaign showcasing our
strengths and conquering weaknesses. Reflects
excellence, emphasizes staff preparation, and
reclaims the top position.

THE IMPACT:

Heightened sales as Steakhouse became the go-to
destination for steak enthusiasts. Promoting refined
dining, attracting discerning customers, and
reinforce our authority in the industry.




CGC I Saudi Atlas Creative Campaign

THE DELIVERABLES:
Creative Concept

Logo Design

Media Plan

TVC Production

Saocial Media Finalizing

THE MISSION:

To create a massive archive for the most amazing
cities in Saudi and showcasing the best ways to
make them the next hot place.

THE OUTCOME:

A full team of Saudi talents have covered most of
Saudi to showcase the beauty of Saudi Arabia and
create a series of absolute art for various saudi
cities.

SA




Machinestalk | National Day Creative Campaign

hi 15
machinesta MT

National
Day

* CLICK HERE

THE DELIVERABLES:

Creative Concept

Creative Key Messages

TVC Script Concept

TVC Production

Motion Video

V/isuals Direction and Design
Tacticals Designs

Social Media Finalizing

THE MISSION:

On Saudi national day, Machinestalk aimed to
highlight the efforts and power of studies in the
development of the country.

THE OUTCOME:
The Power of Studies; we aimed to show the best

value of Machinestalk. We created the concept to o E

A , : ; : ' .—' : 4 oo
show how empowering that can be to any industry S HL——L"

in Saudi Arabia.

i ﬂﬂ @machinestalk : mu‘.&machmesmlk i muv:‘mmachmesmlk
@ machlr‘IE_Sta[k www.machinestalk.com @ machlnE-Stalk www.machinestalk.com @ machmestalk www.machinestalk.com




Machinestalk | Fleettalk Product Creative Campaign

machinestalk

_ CLICK HERE
N

THE DELIVERABLES:
e  Product Profile Design and Content
e Motion Video
e Video Script

THE MISSION:

Machinestalk is a leading IoT company in Saudi
Arabia, and their vision is to continue make strides
towards a smarter future. With this, Machinestalk
looks to bring further awareness of their different
products.

THE OUTCOME:

In a successful partnership with Machinestalk, we
were dedicated to enhance the clarity and precision
of their products. This was achieved through a
comprehensive redesign of their product profile,
employing an innovative blend of design and
content. We also looked to create a captivating
motion video, accompanied by a well crafted script
to aid potential partners in the different products. To
provide a comprehensive overview, we also
developed a video that effectively captures the
essence of their products.




Machinestalk | Diyar Product Creative Campaign

machinestalk

THE DELIVERABLES:
e  Product Profile Design and Content
e Motion Video
e \/ideo Script

THE MISSION:

Machinestalk is a leading IoT company in Saudi
Arabia, and their vision is to continue make strides
towards a smarter future. With this, Machinestalk
looks to bring further awareness of their different
products.

THE OUTCOME:

In a successful partnership with Machinestalk, we
were dedicated to enhance the clarity and precision
of their products. This was achieved through a
comprehensive redesign of their product profile,
employing an innovative blend of design and
content. We also looked to create a captivating
motion video, accompanied by a well crafted script
to aid potential partners in the different products. To
provide a comprehensive overview, we also
developed a video that effectively captures the
essence of their products.




Machinestalk | Thingstalk Product Creative Campaign

machinestalk

THE DELIVERABLES:
e  Product Profile Design and Content
e Motion Video
e \Video Script

THE MISSION:

Machinestalk is a leading IoT company in Saudi
Arabia, and their vision is to continue make strides
towards a smarter future. With this, Machinestalk
looks to bring further awareness of their different
products.

THE OUTCOME:

In a successful partnership with Machinestalk, we
were dedicated to enhance the clarity and precision
of their products. This was achieved through a
comprehensive redesign of their product profile,
employing an innovative blend of design and
content. We also looked to create a captivating
motion video, accompanied by a well crafted script
to aid potential partners in the different products. To
provide a comprehensive overview, we also
developed a video that effectively captures the
essence of their products.
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Machinestalk | Marahib Product Creative Campaign

)

" 5 machinestalk

O o ‘
»

THE DELIVERABLES:
e  Product Profile Design and Content

e Motion Video
e \Video Script

MARAHIB

THE MISSION:

Machinestalk is a leading IoT company in Saudi
Arabia, and their vision is to continue make strides : L » b .
towards a smarter future. With this, Machinestalk
looks to bring further awareness of their different
products.

THE OUTCOME:

In a successful partnership with Machinestalk, we
were dedicated to enhance the clarity and precision
of their products. This was achieved through a
comprehensive redesign of their product profile,
employing an innovative blend of design and
content. We also looked to create a captivating
motion video, accompanied by a well crafted script
to aid potential partners in the different products. To
provide a comprehensive overview, we also

MARAHIB

MARAHIB

developed a video that effectively captures the _ ‘
essence of their products. %

plates
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Machinestalk | AnyCar Product Creative Campaign

machinestalk @

p o N

" CLICK HERE
THE DELIVERABLES: 1

e  Product Profile Design and Content | \/
e Motion Video

e \Video Script

THE MISSION:

Machinestalk is a leading IoT company in Saudi
Arabia, and their vision is to continue make strides
towards a smarter future. With this, Machinestalk
looks to bring further awareness of their different
products.

THE OUTCOME:

In a successful partnership with Machinestalk, we
were dedicated to enhance the clarity and precision
of their products. This was achieved through a
comprehensive redesign of their product profile,
employing an innovative blend of design and
content. We also looked to create a captivating
motion video, accompanied by a well crafted script
to aid potential partners in the different products. To
provide a comprehensive overview, we also
developed a video that effectively captures the
essence of their products.
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Time per trip Fuel management

Vehicle utilization = Battery health
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Banque Saudi Fransi | 2030 - 5th Anniversary Creative Campaign

Adgcull X
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THE DELIVERABLES:
Creative Concept

Creative Key Messages
TVC Song

Visual Direction and Design = -
Social Media Finalizing pﬂ'b I-_J_ I-' gJ

oly 4405 _anll g 4y L_iails

THE MISSION:

The 2030 vision's 5th anniversary is here! and
Banque Saudi Fransi wanted to celebrate in a unique
way that speaks of how proud we are and how
passionate we are about the vision 2030 and what
we achieved in just 5 years.

2030 ag) aslay oo lgiaw 5 jgp0 duuliay \sogmall SpSjall il &ibjg oyl S5t sl 5398l Ll

: Jj0.

-l S g - -

el dg L_ijls (oo L iyl
2030 &4 iy oo Slgha S jase dwliay

THE OUTCOME:
People remember stories, but if they hear a story in

a form of a song, they will sing it forever. Instead of
showing facts that people know, we came up with a
song to reflect what we feel, a song to reflect the
dream we are about to reach "alal ligi" or "dream
we reached”

The song aired on social media, YouTube, and on
national Saudi TV. With over 5 million views, we
reached our audience and shared the pride of these
5 years of achievements

ar
"

__ﬁ:; >
_— = "/’I.."K‘ L2 =
o> L Ligs
olidai lacgg wienll LubAad
2030 &4 Al oo Dl S juse duwlics

o
-




MA'ADEN I - Creative Campaign

v

uidLoe D
MAADEN

THE DELIVERABLES:
Internal Campaign Launch

Creative Concept

Branding Design

App Design

Video Script

Photoshoot and Production
Video Editing

meanenP oale o

THE MISSION:
Ma'aden also had a goal to develop an internal

campaign for their iam system, along with an
informative video and script. Our objective is to
effectively communicate how the system works to
their employees through captivating content and
script, and creative designs and production.

Start using
[ o

-——

Identity And Access Management

today!

THE OUTCOME:
In response to Ma'aden's introduction of their new

internal system, we took on various tasks to
support its successful development. This included
crafting an appealing app design, creating an
informative video that involved developing the
script, and executing a photoshoot. Our overall
objective was to simplify the services offered by the
system, thereby facilitating a better understanding
among users.




Thlqah Creative Campaign

@
[ e 00
T HICONH
THE DELIVERABLES:
e Branding
e (ampaigns
e AdHocks
e Social Media Posts
e Motion Videos
e |llustration Motion Videos
e Fvents and Booth Designs
e TV(Cs
THE MISSION:

A high-performing company that desires to lead
change through impactful business solutions, smart
services, and data services. This is what THIQAH are
known for in the market; our mission was to build
and elevate a creative communication brand to
reflect the change they desired.

THE OUTCOME:
We designed the brand from scratch and created a

series of successful campaigns for THIQAH and its
products. From the logo to the guidelines, each time
we deliver a highly-effective message to support
the brand.

We worked with THIQAH for three years, and during
this time, we were able to create a bigger impact.

wosdl il galg

Making THIQAH known in the market as a trusted i &7 P, — T
partner led by young and innovative Saudi : 7
professionals, by created long-lasting value and
achieve a positive impact.




Thlqah Creative Campaign

T HICONH

THE DELIVERABLES:
e (ampaigns
e AdHocks
e  Social Media Posts THIQAH
[ Motion VIdEOS | . SOON in GITEX
e |llustration Motion Videos |
e  Fvents and Booth Designs
e TVCs . 14 "y 18.
october 2018
THE MISSION:
A high-performing company that desires to lead YO 1 Smiasnsa

© THIQAH Business Services

change through impactful business solutions, smart
services, and data services. This is what THIQAH are
known for in the market; our mission was to build
and elevate a creative communication brand to
reflect the change they desired.

THE OUTCOME:

We designed the brand from scratch and created a
series of successful campaigns for THIQAH and its
products. From the logo to the guidelines, each time
we deliver a highly-effective message to support
the brand.

We worked with THIQAH for three years, and during
this time, we were able to create a bigger impact.
Making THIQAH known in the market as a trusted
partner led by young and innovative Saudi
professionals, by created long-lasting value and
achieve a positive impact.




Thlqah Creative Campaign

o)
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Sadad Creative Campaign

o/ w

Cilegoarol) slaw rollas

THE DELIVERABLES: - i /

Creative Concept P N N : CLICK HERE
Creative Key Messages = V A VEF | A .
TVC Script Concept
TVC Production
V/isuals Direction and Design
Tacticals Designs
Marketing Collaterals
Social media Finalizing
Outdoor Resizing

THE MISSION:

Take a second to reflect on your memories as a
child. The amount of development in the pastis
extraordinary, SADAD was part of this development
and made sure to catch up to make our lives easier.

THE OUTCOME:

We played on the memories of when we used to live
a simpler life, and today we celebrate technology
with the best opportunities. Its advantage results in
making memoaries and spending quality time with
the people you love, enter: Sadad.

Olbo sl o i J&u pilgall gaal aalg Ja
- 1. gi a9




I-\Imwathiq Creative Campaign

THE DELIVERABLES:
Creative Concept

Creative Key Messages
Campaign Tagline

Motion Script Concept
llustration Motion Design
Motion Animation

V/isuals Direction and Design
Tacticals Designs

Marketing Collaterals

Social Media Finalizing
Outdoor Resizing

"L
THE MISSION: | Lk

ALMWATHIQ is a platform that allows individuals, ! - B il
institutions and companies to issue legal g e ¥iB 8/ wacuie E
documents, company contracts, as well as real ' e —
estate documents at any time. During working : -
hours and non-warking hours through Ministry of

Justice-licensed ALMWATHIQ agents are located
throughout the Kingdom.

THE OUTCOME:

Communicating the brand was exciting. The name
inspires trust when it hits the ear, and the
communication aims to attract attention and raise
awareness of the brand's objective.




Dafater Creative Campaign
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THE DELIVERABLES: o~ ——— . ailanl
Creative Concept 3 - == o ‘ .
Creative Key Messages all -~ : __ G-ﬂ-:-l.‘
Content Creation | 3 7 7

Campaign Tagline 4 254
Visuals Direction and Design B 2N, e dafatersa
Tacticals Designs : e
Marketing Collaterals
Social Media Finalizing

liadigo jj elsljiil (ale Jgoall

dafater.sa

THE MISSION:

IT solutions make a great part of the world. Dafater
needed us to provide the strength and awareness
we have to lead with a vision to impress and

achieve.

THE OUTCOME:

The Result of our collabaration included developing .

a creative concept that effectively captured their ; = X = > : ey s

brand essence. We also crafted compelling key
messages that resonated with their target audience.

By creating a cohesive and memorable campaign, - = _ o e
Dafater experienced a strengthened brand image, N NS et o " &aalg 340l
: : : = = v - : 1500 Lojad
mcreased awareness, and overall success in their IT e
solutions endeavors.
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Thlqah Creative Campaign
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THE DELIVERABLES, aLisi U > 6 Lgouuyl
e  (reative Concept — o
e  (reative Key Messages 1] d.bSLDJ J.”
e  Visuals Direction and Design s
e  Tacticals Design

THE MISSION:

aul ‘9“ -n - X I d
p Sosgiepiay [l @ AppStore

vilioo_ulbg_cub#

TEBT, the app that encapsulates one of humanity's
finest traits, empathy, is a platform that connects
people in need. This concept inspired a creative
approach, bringing together individuals through a
shared understanding and support.

THE OUTCOME:

The Result of our efforts was a captivating brand
identity that conveyed hope and simplicity. By
incorporating the blue color scheme, we aimed to
evoke a sense of optimism. This was complemented
by minimal designs and a clean aesthetic, reflecting
the app's user-friendly and sweet nature.
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Ministry of Commerce and Industry Creative Campaign

T

x
?LLLLAJB B)t_‘.L..LJ\ 5)‘)'3

Ministry of Commerce and Industry

THE DELIVERABLES:
Creative Concept

Creative Key Messages
Motion Script Concept
llustration Motion Design
Motion Animation

V/isuals Direction and Design
Tacticals Design

THE MISSION:

Alshargiya season provided many great deals to be
shown separately, that's why we stepped in to do
what we do best and communicate our messages
to the audience.

THE OUTCOME:

We made a celebratory theme to match the theme
of the season and stand out on social media by
creating a clean design and simple messaging.




Banque Saudi Fransi | Founding Day Creative Campaign
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THE DELIVERABLES:
° Creative Concept

Creative Key Messages
Advertisement Content
TVC song

Motion Concept

TVC Production
lllustration Motion Design
Motion Animation

Visuals Photography
Visuals Direction and Design
Tacticals Designs

Social Media Finalizing

THE MISSION:
The First Saudi State was founded by Imam Muhammad bin Saud, and

this day is celebrated annually. Promoting national unity and pride in
Saudi Arabia's cultural legacy, raising awareness of BSF, and setting
BSF apart from other financial institutions are all goals of this
campaign, which takes an innovative approach to exhibiting the cultural
and social past of the Kingdom.

THE OUTCOME:

All campaign goals were met with this multi-layered video, which includes a
layer of spoken word poetry as a homage to our ancient melodies, and an
abstract motion art piece that illustrates a tale that occurred on founding day.
We established and encouraged national unity and pride in Saudi Arabia's
cultural tradition, and distinguishing BSF from other financial institutions.

We are ecstatic to have created a tale that will be remembered for future
Founding Days, due to the confidence and assistance of our cherished partners.




Banque Saudi Fransi | Alfursan Campaign
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THE DELIVERABLES:
Creative Concept

Creative Key Messages
Advertisement Content
V/isuals Direction and Design
Tacticals Designs

Social Media Finalizing

THE MISSION:
Many individuals postpone their travel plans due to

financial constraints. Our mission is to inspire and
encourage people to embark on the trips they've
been dreaming about.

We want them to confidently pursue their desired
destinations, knowing that BSF has their back.

THE OUTCOME:

"laali Ug 2" (Take it now, don't delay it)

An unforgettable slogan for an enjoyable pastime.
When we possess a powerful product like AlFursan
Credit Card, we must aim for greatness.

Our goal was to create a sense of urgency and
motivate every consumer who has been postponing
their dream vacations.

Why wait when BSF has made it so effortless?
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Health Sector Transformation Creative Campaign
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THE DELIVERABLES:
Creative Concept

Creative Key Messages
Advertisement Content
TVC Song

Motion Concept

TVC Production
llustration Motion Design
Motion Animation

THE MISSION:
The Healthcare Sector Transformation is a new

program that is revolutionizing the healthcare system
in the Kingdom. This sector emphasizes innovation
and disease prevention, enhancing healthcare access.
It also emphasizes expanding e-health services and
digital solutions, elevating care quality, and complying
with international standards. The sector aimed to
capture all of this in a video to showcase their vision,
and a video at the launching event of the program.

THE OUTCOME:

We developed two unigue concepts for each video that
would highlight the innovative advancements resulting
from the healthcare sector transformation program.
By crafting a script that is easily understandable and
encompasses all aspects of the sector, we aimed to
raise awareness and visibility, perfectly timed for their
program launch event.




Saber Creative Campaign

saber

THE DELIVERABLES:
Creative Concept

Creative Key Messages

TVC Script Concept

TVC Production

Visuals Photography
V/isuals Direction and Design
Tacticals Designs

Marketing Collaterals

Social Media Finalizing
Outdoors Resizing

THE MISSION:

Creating an awareness campaign is challenging, and
needs a strong understanding of the brand to
deliver the right messages to the right audience.
That is why Saber approached us to make the world
know how they operate.

HE Aol Clalisl) AdiUnall Gistdul lany

o ' \ = = y Saber.sa
"’C-r ) ‘ 1E | ‘

THE OUTCOME:

Quality is the most important aspect. Saber's main
goal is to make sure products match the quality,
which means we needed to have a high-quality
brand along with quality campaigns to meet the
brand's objective.




AlSoudah Season
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AlSoudah Season

THE DELIVERABLES:

Creative Concept
Creative Key Messages
Campaign Tagline

TVC Music Script

TVC Production

Motion Design

V/isuals Direction and Design
Tacticals Designs
Marketing Collaterals
Social Media Finalizing
Outdoor Resizing

THE MISSION:

As part of Saudi Seasons, AlSoudah Season started
to unveil AlSoudah as the go-to place in Saudi
during the summer. Our objective is to highlight the

beauty of the place during summertime.

THE OUTCOME:

for its geographical features and location, we
wanted to put a spotlight on the beauty of
AlSoudah, the higher you go, the higher the weather

gets better.

Creative Campaign
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Piatto Creative Campaign
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ITALIAN RESTAURANT

THE DELIVERABLES:
Creative Concept

Creative Key Messages
TVC Music Script

TVC Production
Visuals Photography

Visuals Direction and Design TP R e I
Tacticals Design (3 com-s SRS oM e
Marketing Collaterals
Social media Finalizing
Outdoor Resizing

THE MISSION:

Sharing smiles has a ring to it, just as sharing food.
Piatto's new brand is all about the smile you share
with others; and having a big launch for their
creative campaign, we were able to utilize the smile
effect to spread the brand awareness.

THE OUTCOME:

A smile can fit anywhere, and that's the message : o PR v ) WA

we aimed to spread. Highlighting the best qualities
about the brand and making them stand out,
whether its an event or an ad miking " a smile fits
anywhere" a flexible concept fit for Piatto.




Etimad

THE MISSION:

Finance is one of the most complicated fields in the
world. Enter Etimad: a platform with one aim, to
make the complex easy with paperless transactions
to help the world grow faster. We were asked to
create the name "Etimad" with many successful
campaigns to follow.

THE OUTCOME:
Starting with the name, we built the communication

to infuse the name estimated to the market, and to
provide awareness for the targeted audience of a
smooth transition for paperless finance.

People know Etimad, With ETIMAD, we launched
the first awareness campaign with the concept
"financial transactions without paper "1 willnloi
Q9"

We participated in one of the most significant
technology exhibitions, "GITEX", where
world-famous industry names head to the
exhibition in anticipation of great partnerships and
thriving success.
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Alhilal | Alhilal Event Launch & New Kit Photography Creative Campaign

ALHILAL
Jilali

THE DELIVERABLES:
Creative Concept

Event Name

Creative Key Massages

Ad Content

TVC Script Concept

Historical Motion Script Concept
TVC Production

Event Brand Motion Design

Logo Animation Guideline

Visuals Photography

\/isuals Direction and Design
Tacticals Design

Marketing Collaterals and Templates
Social Media Finalizing

Outdoor Resizing a4y
Activation Ideas »’

Social Media Activation Idea O e v'"
Riyadh Boulevard Video = d o
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Alhilal | Alhilal Event Launch & New Kit Photography

ALHILAL
Jilali

THE SOLUTION:
Producing content that will evoke feelings of proud

and nostalgia for the audience we are looking to
reach. This will put them in the optimal mental state
for the unveiling of Alhilal's logo and encourage a
great response from them.

THE RESULTS:
We worked to develop a full-scale campaign that is

characterized by feelings of pride and passion for Al
Hilal's loyal fanbase. By having teasers, we intrigued
more fans and had them anticipating the campaign.
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Blu Store Creative Campaign

Blu

THE MISSION:
The launch of Blu Store was a significant milestone

in creating awareness of their app. We had to be
mindful of our communication strategy, taking into
account the timing of the World Cup and the global
exposure it will bring to our brand. It was important
to highlight the new release of the Blu application,
emphasizing that it offers more than just AlHilal
products. We needed to ensure widespread
awareness of the app and the wide range of diverse
products it offers. Above all, we need to showcase
the standout feature of Blu Store: delivery within 30
minutes to an hour.

THE OUTCOME:

To introduce Blu Store, we utilized digital platforms
by creating motion videos and posts on social
media. This comprehensive campaign aimed to
highlight various sectors of the store.

As part of our strategy, we collaborated with
influencers from the Al Hilal team to tease the
brand through a dedicated teaser on social media.
Additionally, we leveraged the excitement
surrounding the World Cup by organizing engaging
competitions on social media, further increasing
audience participation and interaction.




Blu Store Creative Campaign

Far and wide |
STORE in Australia ) Blu with you
-everywhere

U

[l e
HHA

THE MISSION:

To promote the global reach of Blu Store,
particularly for Al Hilal fans, we needed to
implement a digital campaign social media posts.
We also put the World Cup into consideration when
coming up with ideas for this campaign.

THE OUTCOME:

We utilized the excitement of the World Cup to
create eye-catching designs and engaging mation
videos for social media. Each design and video
showcased different countries to highlight Blu
Store's global reach. By emphasizing these diverse
elements, we effectively communicated that Blu | W
Store delivers worldwide. Our creative yet e LA
professional approach captured the attention of STORE
audiences and reinforced the brand's global reach. — BI u

ALRLAL




Alhilal Creative Campaign

ALHILAL
Jilali

The insight :

One word sums up this story of aspiration, success,
and development: PRIDE. As far as Saudi sports
teams go, Al Hilal has the most significant legacy.

All of Alhilal's club and other entities under one logo,
one brand, and one voice to make it stronger and
bolder; THIS is progress!




KACST Creative Campaign
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THE DELIVERABLES:

Creative Concept
KACST Sowscen Frovcive lechrciogies for the optmal utieation of enangy

Strategic Content /i Mol R0ewCR Bnay 35308 lechnckoges. erergy LI 1o
) OMSHG CMO1, COMPUSTION aNgINt, PIMA appication: sl cofl. oartiiaes

Creative Key Messages
Advertisement Content
Visuals direction and Design
Tacticals Designs
Marketing Collaterals

Social Media Finalizing

THE MISSION:

King Abdulaziz City for Science and Technology
(KACST) is a scientific government institution that
supports and enhances scientific applied research.
With state of the art facilities such as laboratories to
libraries, KACST looks to further economic growth
and national development in the country.

THE OUTCOME:
for KACST, we aimed bigger, it more than a city for

science and technology, we believe in the effect of
KACST and changed the perception of the traditional
to something appealing and attractive.

KACST is now considered a trusted place for
knowledge and for those who want to learn more,
achieve, and make use of the resources they have in
a creative and fun way.
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KACST Creative Campaign
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THE DELIVERABLES:
Creative Concept

Strategic Content

Creative Key Messages
Advertisement Content
V/isuals Direction and Design
Tacticals Designs

Marketing Collaterals

Saocial Media Finalizing

THE MISSION:

King Abdulaziz City for Science and Technology
(KACST) is a scientific government institution that
supports and enhances scientific applied research.
With state of the art facilities such as laboratories to
libraries, KACST looks to further economic growth
and national development in the country.

THE OUTCOME:
for KACST, we aimed bigger, it more than a city for

science and technology, we believe in the effect of
KACST and changed the perception of the traditional
to something appealing and attractive.

KACST is now considered a trusted place for
knowledge and for those who want to learn more,
achieve, and make use of the resources they have in W\,‘,(p(;';,,;
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Mada Creative Campaign
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THE DELIVERABLES: e |
Creative Concept ‘ i
Creatl ; = "» l L.I.ID#

reative Key Messages S ~— — -

Advertisement Tagline ARSI '
TVC Script Concept g0 ' 1 000000 000 2018 i JuI5 dulac 1000000000
TVC Production '
Visuals Direction and Design — S
Tacticals Designs | Y SAUDI ARABIA 12/14
Marketing Collaterals

Social Media Finalizing
Outdoor Resizing

THE MISSION:

MADA: a balance between earth and sky. That is what
the brand is for, and they reach for the beyond. After
such great work, they finally reached 1 Billion
transactions. And with that, a big celebration is
needed through a campaign.

THE OUTCOME:
The hero of our work was the 1 billion thank you to

MADA's customers, we made sure that our outcome ' 8 L% y . CLICK HERE
reflected the brand values, and more importantly, the by 9
origin of it. As a Saudi Brand, we wanted to highlight
the landmarks of the country, and empower the Saudi
culture through the brand.

With a bunch of online engagement and a substantial
reach for the campaign, we were able to spread the
message across the kingdom and gain a great positive
response from MADA users.




MA'ADEN | Keep on Discovering Creative Campaign
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THE DELIVERABLES:
e  (reative Concept
e  (reative Key Messages
e  Motion Design
e lllustration Motion Design
e  Motion Animation i)% KEEP ON
e  Visuals Direction and Design KEEPON Galen DISCOVERING v iisls o
e  Tacticals Designs fTepdRLCN S MAADEN

THE MISSION:

Recognizing the significant impact Ma'aden has as
the 3rd pillar of the economy in Saudi Arabia, we
seized a remarkable opportunity to collaborate with
them. By tailoring our approach to resonate with
their unique language and brand identity, we aimed
to elevate their presence and reputation to match
their esteemed name.
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THE OUTCOME:

Our focus was to create a compelling visual design
and incorporate attractive messaging that simplifies
complex concepts about mining. To further enhance
engagement, we incorporated modern and
captivating artwork that effectively grabs attention
on social media. We ensured that the content not
only stands out but also remains impactful whether
itis viewed in digital spaces or physical office
environments.
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Ma'aden Creative Campaign
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* ABOUT:
Year after year, we reveal many
hidden treasures in our earth. And

. the extensive effort put forth b
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Ma'aden in the mining field

MA.ADEN deserves recognition.

THE MISSION: - :
Presenting Ma'aden'’s products in a = . orsc vemNG

clear and accessible way, ensuring
that the mass public understands
and appreciates the work carried

TOTAL IMPRESSION out by Ma‘aden. KEEP ON

6l|'9180 2 THE INSIGHT: P 4

Residing in a land abundant with
treasures, we continuously come

ORGANIC IMPRESSION across new opportunities
throughout the year.
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e Creative Concept and visuals to appeal to a wide
. audience..
e  Strategic Content
[ ) Content Creation THE SOLUTION: {
e  Motion Design We divided the products into ) 2 2
e Visuals Photography sectors, operating under one atagl 399' 3 0z
° V|Sgals Dlrgctpn gn.d Design umbrella. This a!lovved us to alif] & paaill patuwi o 2020 Gl lisaa
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contribute to enhancing Ma'aden's
brand visibility and impact.




Banque Saudi Fransi | Lifestyle BSF
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THE DELIVERABLES:
° Creative Concept

° Creative Key Messages

e  Advertisement Content

° TVC Music Script

° Motion Concept

e  TVCProduction

e lllustration Mation Design

° Motion Animation

e  Visuals Photography

e  Visuals Direction and Design

e  Tacticals Designs

e  Social Media Finalizing

e  QOutdoor Resizing

e  Riyadh Boulevard Video
THE MISSION:

To create a bold campaign for a strong credit card, we wanted
to create a massive campaign that was worthy of the
importance that this card carries! The largest cashback card in
the Middle East challenged us to think outside of the box and
push the boundaries to a whole new level of creativity.

THE OUTCOME:

"ualay o ¢Jamn" A comprehensive campaign that went above
and beyond implementing our message with an upbeat and
trendy song fit to attract the targeted audience.

THE IMPACT:

We were able to raise awareness of the brand and increase
customer loyalty as a result of our strategic content creation
and songwriting. We also helped spread the word about the
many benefits of this card to our target audience, broke
records, and introduced a new way of marketing to the banking
industry.
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Riyadh the capital of Arab media Creative Campaign
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THE DELIVERABLES:
Creative Concept

Content Creation
Motion Script Concept
TVC Production
Motion Video

THE MISSION:
History speakers were coming to this great event

that took place in Saudi, celebrating Riyadh as the
capital of Arab media. We worked to ensure the
campaign lives up to the title.

THE OUTCOME:

For a good story to be told, research must be even
better. And after spending days studying the
research, we aimed to showcase the best era of our
Saudi media throughout history and make sure the
audience is able to comprehend and understand it in
a clear and concise manner.




Banque Saudi Fransi | BSF Saudi National Day Creative Campaign
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THE DELIVERABLES:
Creative Concept

Creative Key Messages
Song Script

TVC Production

Visuals Direction and Design
Tacticals Design

Saocial Media Finalizing
Social Media Activation Ideas

THE MISSION:
Saudi national day anniversary is here! and Banque

Saudi Fransi wanted to celebrate in a unique way, a
way that speaks how proud and passionate we are
about our country.

THE OUTCOME:
We wanted to celebrate this anniversary with a

memorable song, for it to be convey to the audience
the pride and passion we are celebrating. Rather
than simply presenting facts, we decided to create a
song that captures people's emotions and
illustrates the dreams we are achieving: "clloll cila”
By broadcasting the song on social media platforms,
YouTube, and national Saudi TV, we successfully
reached our audience and shared our sense of pride,

ﬁ«-@‘) %—BJ ': v/u

e 6 3 =

as evidenced by the song's 8 million views.




Maroof Creative Campaign

L0g}20
MAROOF

THE DELIVERABLES:
Creative Concept

Creative Key Messages
Motion Script Concept
llustration Motion Design
Motion Animation

Visuals Direction and Design
Social Media Finalizing
Outdoor Resizing

| ' L -
' CLICK HERE
THE MISSION: '” :3 w |
Trustis an important thing in the market, Maroof \ _
— - . | \ " l .
. W . »

had the right idea to create trust between the seller
and its customers. The first thing we needed to do is
to create a name to represent this trust with a full
brand to support it "Maroof"

THE OUTCOME:
Changing consumer behavior is something we excel

at. As we started the launch campaign with many
motion videos to support the brand awareness.

Now, Maroof has more than 90k stores and a
search engine that changes every10s and a reach of
171 And during 2020, MAROOF is known moare
than ever as the trusted mark for online shopping.




Banque Saudi Fransi Creative Campaign

Al “p t
ASdgcull
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Banque ‘
Saudi

Fransi

THE DELIVERABLES:

° Creative Concept ‘ ¥ %
Creative Key Messages : !
Advertisement Content : !

TVC Production i C“CK HERE

Vlisuals Photography
Visuals Direction and Design
Tacticals Designs

Sacial Media Finalizing

-

THE MISSION:

Bank Saudi Fransi's JANA Rewards is not a new product. The goal
of this campaign is to increase the number of customers who are
either already BSF customers or attract new customers as a result
of the fantastic deals that Jana offers.

The primary focus here is on the various methods for informing the
general public about this incredible service.

THE OUTCOME:

"5 e lpla” or “Leave it to Jana”
JANA is nat only your reward program, but it provides far more

benefits for the customer to know.

We want people to see more of JANA.

For our campaign, we created a JANA world for the customer to
exist in and to reflect that in the campaign. This is a way for the
audience to feel and be informed of the benefits that JANA
rewards provides. '_ : B - o : i n » - :
We created a creative concept and key messages to follow. Along aM .t %Ky , : ' : y ) IT: e
with a commercial, "Leave it to Jana” showcases the joy and P - ‘_53’
wonder that customers will experience using this special rewards
program.
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Saudis Creative Campaign

U
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saudis

THE MISSION:
Saudi Arabia is connecting to the world every day,

and connecting with peace and love. One of the
channels is Saudis, a platform from Saudi to the
world.

To craft a meaningful brand, you need to fully N W twitter.com/Saudis
understand the people, space, and traditions, and
we had that covered.

2 )

Ve
THE OUTCOME: -

The main shape of the logo came from the key : R | et ' '
messages we aimed for Saudis to spread: LOVE. We f : 3
took the Saudi map and shaped it into a love symbol - \ : \
to help raise the awareness and emotions of what Y th ! . CLICK HERE .
we aimed deliver, HiTe (A i s ' (

The main challenge was to make sure we cover
Saudi with a full perspective.

A\
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0 L

UgJogew
@saudis




Kaaba Creative Campaign

aucsll

Kaaba '
THE MISSION:

To develop a new marketing platform that aims to

improve the public perception of the Muslim o _ _ e s : '
community and change the misconception that . _\f’*"-, Fatack 5. o S ol o CI-ICK*HERE k
Islam is a religion of violence. — At : of - = =3

THE OUTCOME:

Kaaba has a familiar shape, so we took that in our
favor, simple black and gold just like the real thing, it
faces every corner in the world so we made sure it
can give the same feeling to send the messages
that are known for.

Taking inspiration from the shape of the Kaaba, we
used its iconic image in our favor. Employing a
simple color palette of black and gold, similar to the
real structure, we looked to create a visual
experience that allowed us to effectively convey the
messages that align with the brand.




Ubrand

UBRAND

THE DELIVERABLES:
Creative Concept

Strategic Content

Creative Key Messages
Advertisement Content
TVC Script Concept

Motion Design

V/isuals Direction and Design
Tacticals Design

Social Media Finalizing

THE MISSION:

As the pandemic persisted, we recognized the need
to amplify our message and make a more significant
impact regarding Saudi Arabia's global reputation.
Our goal was to convey the truth about the reality
we experience in Saudi Arabia and to communicate
what is commonly understood within our country.

THE OUTCOME:

We embarked on a unique storytelling journey,
sharing our perspective with the world. Through our
effarts, people heard Saudi's authentic voice and
saw its vibrant colors unfold. Step by step we
changed the perspective from human rights, to the
rights of human.

of medication, food, and all

their living needs
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@ UBRAND | il 53 @UBRAND_SA
Health care is right,

Food supply is right,

And safety is right.

We don't need "Human Rights"..
We have #RightsOfHuman

Creative Campaign

Ahmad .
@ahmadaldeshan

congratulations on such an iconic and patriotic
story.
Brilliant in every second

@ UBRAND | %il,383 @UBRAND_SA
Health care is right,

Food supply is right,

And safety is right.

We don't need "Human Rights"..
We have #RightsOfHuman

QO 2 & Copy link to Tweet



Etimad Creative Campaign

Al aicl
Etimad

THE MISSION:

Finance is one of the most complicated filed in the
world. Enter: Etimad, a platform with one aim, to
make the complicated easier with the paperless
transaction to help the world grow faster, we were
asked to create the name "Etimad" with many
successful campaigns.

THE OUTCOME:
Starting with the name, we build the communication

to infuse the name estimated to the market and to
give the people the awareness for a smooth
transition for paperless finance.

People know Etimad, With ETIMAD, we launched
the first awareness campaign with the concept
"financial transactions without paper "1 willnloi
Q9"

We participated in one of the most significant
technology exhibitions, "GITEX", where
world-famous industry names head to this
exhibition in anticipation of great partnerships and
thriving success.




Machinetalks Creative Campaign
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In Real-time

THE DELIVERABLES: : : : “ a . X
e b 7 S R53]) Uaoll g ol J
) Creatlve Key l\/Ilessages transported fuel full quantity will . T
e  (ampaign Taggﬂe be delivered to the client. : oge, ® S a n
e  Motion Script Concept S t F l t d
e  Motion Animation mar aCl I le
Visuals Directi d Desi Gro e B
[ e andDesn #innovatorsQfTomorrow smart CitiesSolution

THE MISSION:
Taking a look to the future, you'll see Machinestalk,

and you'll see us right there with them, celebrating @ machinestaik
the innovation of tomorrow. - ke

THE OUTCOME:
In harnessing the power of Machinestalk, we have

unlocked a means to project ourselves into the
distant future. By aligning our creative endeavors

@ machinestalk
innovation frontier

with the advancements made by Machinestalk, we i a3 j ? ' “~ & — - sl Uaoll g piltoll Jolo
have cultivated a high-tech artistic design and a £ 3 2% ' ;- .
compelling voice that truly vocalizes the concept of =585 |\ . : | 3 smart Citiessolutions

smartFacilities and

Machinestalk. We have successfully elevated the
brand's reputation as a Saudi company in the
market. And by crafting a compelling vision that
resonates in every event and resonates through
social media channels, we have created a lasting
impact that reaches far and wide.




Maroof Creative Campaign

L00J20
MAROOF

THE DELIVERABLES:
Creative Concept

Creative Key messages
Motion Script Concept
llustration Motion Design
Motion Animation

Visuals Direction & Design
Social media Finalizing
Outdoors Resizing

THE MISSION:
Trustis an important thing in the market, Maroof

had the right idea to create trust between the seller
and the customer, so the first thing we needed to do
is to create a name to represent this trust with a full
brand to support it "Maroof"

THE OUTCOME:
Change consumer behavior is something we enjoy

doing, as we started with the launching campaign
with many motion videos to support the brand
awareness.

Nowadays with more than 90k stores and a search
engine that changes every 10s and a reach of 1717
during 2020, MAROOF is known more than ever as
the trusted mark for online shopping.




Ubrand Creative Campaign

UBRAND

THE DELIVERABLES:
e  (reative Concept

Advertisement Content
Visuals Photography
V/isuals Direction and Design
Tacticals Design

Social Media Finalizing

THE MISSION:

The Saudi National Day is a chance to honor the
past and to appreciate the present. As a Saudi
agency, we went back to our roots, making the
campaign full of meaning and full messages to who
we are as the sons and daughters of the desert to
make our identity stronger.

THE OUTCOME:

To lead by example, we took the step to present
ourselves in the campaign. UBRAND is a Saudi
agency and who is better than our own people to be
in it and show how proud we are of our heritage.
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Banque Saudi Fransi Creative Campaign
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THE DELIVERABLES: (U0
Creative Concept »
Creative Key Messages ! . : P
Advertisement Content m . \ o
,~" '.-'r_\‘ '. X .

Visuals Direction and Design
Tacticals Designs

Pocaledia Finalizing v— clildol jlo duigisl Ul Cilegoaall doas go
THE MISSION: ’ SR A e - & hs -
Empower Business Owners with BSF Payment Service. \& <7 A UJ.C (J.D.DJ g Ii.Ul.Q.CI (AuQg lecgj.lil.o polam i

Our mission is to raise awareness, provide information, and

create interest among business owners. Particularly small . b , lJ IJ_QJ I UD 2J J_QJ l
and medium enterprises (Food and Beverage, Hospitality, - g
Tourism, and E-Retail), who want to sell online using the

fast and agile BSF Payment Service.

THE OUTCOME:

By highlighting the service speed, agility, and unique
benefits, business owners can now apply for the payment
service within one day, regulating their own rules with BSF
support, and benefit from features like e-catalogs, increased

isibility, and t for all in-house developed websit S - T slo B3 0985
VISI ||\/an Suppor or all In-nhouse eveope wepDsItes | UJJl s i J pJ.QJ

and mabile apps. :
www.alfransi.com

THE IMPACT:

With increase awareness, the drive of applications through aliall Jus Juolatll o aujiall
the BSF website, positioned BSF as a trusted partner for o I8l o Bgall Bjlj clayll
online business. We ensured to capture the interest of small :

and medium enterprises and empower them to expand their

online presence.
B00 1240006  alfransi.com.sa agagauall (sidgall olull 38y Bl 281 Culpall (sogsuall Slll pisalll bl Gk




Piatto Creative Campaign

PIATT

ITALIAN RESTAURANT

THE DELIVERABLES:
Creative Concept

Creative Key messages
TVC Music Script

TVC Production

Visuals Photography
V/isuals Direction & Design
Tacticals Designs

Marketing Collaterals 6 il )L
Social media Finalizing anllo-til) gl - 71y e i el P

pattoksa © @ O | platteo Pattoksa 0 @ 0 | pattcd

Outdoors Resizing pistto.com.sa pistto com.ss platto com ss

platte

THE MISSION:

Sharing smiles has a ring just as sharing food;
Piatto's new brand is all about the smile you share
with others and foaod; taking a big launch for their
creative campaign, we were able to utilize the smile
effect to spread the brand awareness.

THE OUTCOME:

A smile can fit anywhere, and that's the message
we aimed to spread, highlighting the best qualities
about the brand and making them stand out
whether its an event or an ad miking " a smile fits
anywhere!" a flexible concept
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Etimad Branding

alaicl
Etimad

THE MISSION:

Finance is one of the most complicated fields in the
world. Enter Etimad: a platform with one aim, to
make the complex easy with paperless transactions
to help the world grow faster. We were asked to
create the name "Etimad" with many successful
campaigns to follow.

THE OUTCOME:

Starting with the name, we built the communication
to infuse the name estimated to the market, and to
provide awareness for the targeted audience of a
smooth transition for paperless finance.




Maroof Branding

L0g)20
MAROOF

THE MISSION:
Trustis an important thing in the market, Maroof

had the right idea to create trust between the seller
and the customer, so the first thing we needed to do
is to create a name to represent this trust with a full
brand to support it "Maroof"

THE OUTCOME:

Taking inspiration from the universal symbol of "@",
commonly associated with online platforms, we
incorporated it into our design to highlight trust and
transparency on online platforms. The choice of
green and blue in the logo symbolize safety and
trust, aligning with our intention to convey these
qualities. Throughout our collaboration, we also
worked to ensure a brand guideline to keep the
brand identity consistent.




Thlqah Branding

T HICONH

THE MISSION:

The high-performing company that desire to lead
change through impactful business solutions, smart
services, and data services. This is what THIQAH are
known in the market; our mission was to build and
elevate a creative communication brand to make
the change they desired.

THE OUTCOME:
We designed the brand to effectively communicate

THIQAH's unwavering commitment to innovation
and providing cutting-edge technology solutions.
Every aspect of the brand was carefully crafted to
reflect these aspects of the brand, ensuring a
cohesive and impactful representation.

THE IMPACT:
We worked with THIQAH for three years, and during

this time, we were able to create a bigger impact
and make THIQAH known in the market as a trusted
partner led by young and innovative Saudi
professionals that can create long-lasting value and
achieve a positive impact.

2024 PORTFOLIO UBRAND.SA



Kaaba Branding
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THE MISSION: SU e et SRS wigee Tate
To develop a new marketing platform that aims to . et il ¢ \';fz,‘;"‘ o Bk
. . . . . “'e v 2 B - - 9 — —\
improve the public perception of the Muslim

¢ g . . y/
community and change the misconception that ‘\}*".-,« e v \;‘ WAL PN ~ e | CLICK HERE -
Islam is a religion of violence. ' ' = . f ' k
THE OUTCOME:
Kaaba has a familiar shape, so we took that in our
favor, simple black and gold just like the real thing, it
faces every corner in the world so we made sure it
can give the same feeling to send the messages
that are known for.

Taking inspiration from the shape of the Kaaba, we
used its iconic image in our favor. Employing a
simple color palette of black and gold, similar to the
real structure, we looked to create a visual
experience that allowed us to effectively convey the
messages that align with the brand.




Saudi Olympic Training Center Branding
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SAUDI OLYMPIC TRAINING CENTER

THE MISSION:

SQOTC is all about unveiling the new face of Saudi
Olympic Training Center.

A chance to reach for mare golds than anyone else,
SOTC aims to create a new generation of athletes
by training them and providing tools and different
ways to reach new heights.

THE OUTCOME:
Starting with the name, we created SOTC to be

simple and memorable. This also mirrors the style
of mega sport institutions while keeping the
essence of the Saudi culture.

The brand takes the main elements of our Saudi
heritage and translates them to goals and strategy
of SOTC.




Ma'aden Branding
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Saudi National

THE MISSION:

With a forward-thinking mindset, Ma'aden was
ready to elevate and enhance their branding,
seeking seamless consistency across their
sub-brands by aligning them with the new
overarching identity.

b4
MAADEN ¢p UsLo.D

Champion

Aiilhg duwgol Lo filin galeo
Ma'aden Is A Living Example C"ln_ilj d._.l..: . E o
Saudi National Champion
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THE OUTCOME: $alll pog S el 1 aiiihg dunmgal Lo s (plan
we Upllftecl the brand to be more modern and clean, A ’IUI;‘ Ma'aden Is A Living Example
a flexible brand to fit all the sub-brands and make a5l Aillbg Auigal [ Ulis jalas a4 b 3aj
the brand governance much easier. Saudi WELGLEL 3 sibgll il pesg _Jlen,.- 24l Qadtaf Lo
Chaimpion s _—
THE IMPACT ANIN AT g D) ‘

the unified branding helped Ma'aden to be more

updated in terms of brand governance and easy on
the eye as we made it more modern and flexible to P I e X | B @ masdenksa B8 8 makdeniSA
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Meras Branding

THE MISSION:
Meras is an E-Platform with a purpose to make a

difference, by accelerating the business
development wheel in our country taking it one step
ahead in the world's top 20 economies.

THE OUTCOME:
Our solution revolved around supporting Meras to

build this community through unique branding and
an effective marketing strategy.




KACST Branding
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THE MISSION:

King Abdulaziz City for Science and Technology
(KACST) is a scientific government institution that
supports and enhances scientific applied research.
With state of the art facilities such as laboratories to
libraries, KACST looks to further economic growth
and national development in the country.

THE OUTCOME:

for KACST, we aimed bigger, it more than a city for
science and technology, we believe in the effect of
KACST and changed the perception of the traditional
to something appealing and attractive.

KACST is now considered a trusted place for
knowledge and for those who want to learn more,
achieve, and make use of the resources they have in
a creative and fun way.




City Fresh Kitchen

™
City FRESH KITCHEN

FRESHNESS ON THE GO!

THE MISSION:
CFKis one of the FRESHEST restaurants in Saudi.

With a strong path to make everything about them
fresh, they needed to boost the brand up by doing a
facelift that reflects the essence of the original logo
and make it modern and more relatable to the
market.

THE OUTCOME:
We needed to simplify the brand's logo into a

satisfying fresh appearance to reflect their value as
a brand. The key is in the details that we delivered in
the guideline; we created a communication visionary
guideline to help sustain the feel of the brand in and
outside the restaurant.

2024

Branding

CITY FRESH 2 =
KITCHEN a8

FRESHNESS ON THE GO! P '

CITY FRESH KITCHEN will soon operate a dozen locations in the
Kingdom and will double the number of units by 2019,

(e
JIHH T wae

City FRESH SO .
. KITCHEN . CITYFRESHKITCHEN

citytreshkitchen com

™
Cn'y FRE§H KITCcHEN
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FRESHNESS ON THE GO!
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Uncle Moe’s Branding

A Y4
Southenn BEQ

THE MISSION:
Alfaco came to us with a brand new virtual

restaurant that reflects the southern feel of
American BBQ; uncle Moe came from the American
culture and brought to Saudi Arabia; our mission
was to build a story formed around a reliable brand
to communicate to the Saudi culture.

THE OUTCOME:

Shaping brands can be challenging, this challenge
we had the vision to set the tone for a strong logo
with a clever communication what they need; our
content strategy focused on making sure the Saudi
culture can understand what does BBQ yards really
means through uncle Moe.

THE IMPACT

A star in southern food is traveling to Saudi, and we
needed to make just the right impact. The brand
speaks to our target audience and shifts the
language of modern advertising of clear and home
tonality.

Curve font: Resembles a Typography: Indicates Apostrophe: s the lines: Resembles
welcoming attitude fast delivery sauce drop the grill




Steak House Burgers Branding

STEAK e —
HOUSE ‘
BURGZRS

THE MISSION:
Steak House is one of the most known brands in

Saudi Arabia, and recently they created a sub-brand
for a burger Steak House. Yet this decision was
followed by an interesting approach with the virtual
world we live in today, and being on the web, it's a
rule of thumb to stand out with a killer brand.

STEAK
HOUSE
BURG-RS

THE OUTCOME:
Spreading the message of a new burger place is not

new, yet we had to be extra creative when it comes
to showcasing an exciting brand; we know SHB uses
a signature blend of premium beef, so we played on
these elements to create a fun brand that stand out
to get the attention of all beef lovers.




Almwathlq Branding

THE MISSION:
ALMWATHIQ is a platform that allows individuals,

institutions and companies to issue legal
documents, company contracts, as well as real
estate documents at any time, during working hours
and non-working hours, through Ministry of
Justice-licensed ALMWATHIQ agents located
throughout the Kingdom.

THE OUTCOME:
Our work resolved in making the brand formal yet

conveys with trust, a key element of that was the
shape of the brand, inspired by a stamp of approval
gave us the bush we need to make it governmental
yet unique.

2024 PORTFOLIO UBRAND.SA



Hakeem O\[oun Branding
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THE MISSION: o o - : : t L
In assessing the current market landscape, its @ oo e s 7 — A aETrles) s OO
apparent hqvv compgtltlve it has become. As one of i : / PG * ik ki) s a
the pioneering Saudi eyewear brands, Hakeem ; - ool dagls - Oousll dagly
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Oyoun recognized that and wanted to elevate their > o : o Tl R halllidepas-ce 1ol
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offerings to establish a distinct and compelling (O] e 1 e e - e N o
brand identity that not only encapsulates their oy o O = Q 2 O ' > s C S

) b el HAKEEM OYOUN | ggue paS> ®H oyou s r;AI;EEMOYOUNI{;g;peSb @H_oyc
unique take but also sets them apart from others. o p i S S

THE OUTCOME: 3 Tt dely e e
With Hakeem Oyoun, we wanted to tell a story.
Peaople trust the experts, and that was one of the
key factors in building the brand; people see the
brand as the best guide for the eyewear.




Saber Branding

THE MISSION:

Quality is the most important aspect, Saber's main
goal is to make sure the products match the quality,
which means we needed to provide a high-quality
brand along with quality campaigns to meet the
goal.

THE OUTCOME:

with product checking we have a path and we
focused on the idea of the forced path as an
inspiration for our logo and brand, each color
represent an aspect of SABER to make it visible to
the audience.
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Tebt Branding

N

THE MISSION:

Dealing with illness is an lonely journey that can
significantly impact one's well-being. Amidst these
challenging times, individuals undergoing treatment
for serious illnesses such as cancer often feel a
sense of isolation in the presence of those who are
healthy. Therefare, the question arises: how can we
foster connections with others who truly
comprehend the unique struggles and experiences
that come with these afflictions?

THE OUTCOME:

With the branding, we went for soothing colors and
a calm look and feel that showcases what this app
is all about: connecting those who understand you
and understand what you are going through
because they went through the same thing, a
platform to raise health awareness that your
mindset is as important as your treatment.




Association Friends Of Cancer Patients Branding
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Association Friends Of Cancer Patients

THE MISSION:
Cancer is a very touching subject in the world and

AMASS is always here to support them, we had to
put our creative thinking to come up with a brand
that celebrates their passion to help.

THE OUTCOME:

with this brand, we focused on the branding aspect
and how it will appeal among others, enhancing the
colors and how to communicate the brand was the
top of our priority, because with such a noble brand
it's always how you communicate it to reach for a
bigger impact.




Saudi Arabia

THE MISSION:
Saudi Arabia is moving forward as one of the major

countries in the world, a celebrated country meets
high-quality brand to showcase the drive and the
many aspects of each city.

THE OUTCOME:
For Saudi Arabia. connectivity and awareness were

key in our work. We created a simple element to

EMBRACE THE
capture the true essence of our culture; we are all JOY OF EID
connected.
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Saudis Branding

U9Jo9LL
@saudis

THE MISSION:

Saudi Arabia is connecting to the world every day,
and connecting with peace and love. One of the

channels is Saudis, a platform from Saudi to the

world. . Ugrgow
W twitter.com/Saudis @saudis

(o)

To craft a meaningful brand, you need to fully
understand the people, space, and traditions, and
we had that covered.

The main challenge was to make sure we cover
Saudi with a full perspective.

THE OUTCOME:
The main shape of the logo came from the key

messages we aimed for Saudis to spread: LOVE. We
took the Saudi map and shaped it into a love symbol
to help raise the awareness and emotions of what
we aimed deliver.




Saudi Arabia Branding

) ) Visual System

Patterns
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Saudi Authority for Intellectual Property

THE MISSION:
Have you ever had a significant idea that you

wanted to share with the world? SIAP was
established to bring your idea to life and protect
your rights when you launch it. That's why we

worked to develop an attractive branding strategy , S
to assist in achieving this goal.

THE OUTCOME:
When a brand emerges, it is customary for it to be

trademarked to ensure exclusivity and security.
Similarly, our brand here embodies this concept,
aiming to convey every idea and instill feelings of
trust, safety, and creativity in people.




Alhilal Branding
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THE MISSION:

Following the rebranding process, it becomes crucial
to establish cohesive identities for each of AlHilal's
sub-brands in order to maintain a strong brand
identity. This is what we aimed to reach when
developing a set of guidelines for all nine
sub-brands within AlHilal. Our goal was to maintain
consistency with the primary AlHilal logo, while also
granting each sub-brand a distinct and individual

identity. ul" ‘,ﬁ
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THE OUTCOME: - ““““"
By following the main logo guidelines of AlHilal, we w w
were able to maintain consistency while also

providing each sub-brand with a distinct and 532';',‘;&;; gaﬂ;é
recognizable identity. This approach allowed us to

develop branding for all nine sub-brands, including a w w
logo design, branding colors, creative concept, ALHILAL ALHILAL
communication tonality, and a comprehensive === e

guideline. we were delighted to incorporate the w w

primary colors of AlHilal, as it not only enhanced the
connection with fans but also fostered brand gsu&"els'ﬁe, i
loyalty.
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THE MISSION:

Thigah works to provide their partners with smart
solutions and business services. They also have
sub-brands that Thigah was looking to establish
overall cohesion with the main brand while also
providing a distinctive identity for each sub-brand:
- E-Mazad

-Tebt

-AHAD

-Wathq

-Nasher

-Nasher Plus

THE OUTCOME:
Our effective branding method allowed us to create

a comprehensive strategy for Thigah's sub-brands,
with unique identities that still match the main
brand. By using the main brand, we reinforced
Thigah's established image and built on their strong
identity.
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THE MISSION:
The primary objective for Kaden was to maintain a

strong brand identity while providing each
sub-brand with a distinct identity that distinguishes
it from the others. We poured our efforts into
developing a set of guidelines to achieve this vision.

THE OUTCOME:
With our well-established approach to branding, we

successfully crafted a comprehensive branding
strategy for all three sub-brands of Kaden, each
with its own distinct identity. However, ensured that
all sub-brands remained cohesive with one another
and with the main brand. We developed new logos,
branding colors, engaging creative concept, and
established a communication tonality. By utilizing
Kaden's main brand as a foundation, we were able
to create a visually consistent identity that further
reinforced the brand's image and strong identity.
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Branding



Remat Al-Riyadh

il Byl
Remat Al-Riyadh

THE MISSION:
REMAT Al-Riyadh is a company owned by the Riyadh

Municipality that serves as an investment entity and
facilitates private sector involvement in the municipal
sector in the Riyadh Region. Their objective is to
become a leading global company in municipal service
investments. And with our help, they looked to elevate
their branding,

THE OUTCOME:
We drew inspiration from a prominent element in the

logo design: the oval shape. However, we gave it a
unigue style to represent more intricate details. The
fluidity of the writing in the signature was captured,
utilizing the lines and curves. By combining the inward
and outward flow, we created dynamic and flexible
movement, resulting in a vibrant and distinctive
identity.

Branding
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Neotek

L’ neotek

THE MISSION:
neotek is a Fintech company that specializes in

offering an Open Banking platform and services
through a universal API. Their goal is to empower the
financial ecosystem with inclusive services, allowing
them to concentrate on customer-centric offerings. To
align their mission and vision with their target
audience, neotek required a brand strategy and logo
guideline.

THE OUTCOME:
We designed a logo to symbolize ongoing innovation,

leadership, and security. Additionally, a comprehensive
brand strategy was developed for neotek, aligning with
Its personality, communication style, and defining its
brand attributes to be reflected in the brand guideline.
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Saqr Al Jazera

THE MISSION

SAQR AL JAZERA museum is always looking to
celebrate Saudi National Day by doing something
different and to attract more visitors.

THE OUTCOME

We worked hard to reimagine the historical
messages in a way that resonates with a broader
audience. We also looked to incorporate an artistic
flair that would capture attention and leave a
lasting impression on visitors.
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Events & Experience




Saqr Al Jazera Events & Experience

CLICK HERE

THE MISSION

SAQR AL JAZERA museum is always looking to
celebrate Saudi National Day by doing something
different and to attract more visitors.

THE OUTCOME

We worked hard to reimagine the historical
messages in a way that resonates with a broader
audience. We also looked to incorporate an artistic
flair that would capture attention and leave a
lasting impression on visitors.
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Hangar Talks

3 1 N = )

3. 25 Jan 2020
2 Riyadh, KSA
THE MISSION

Driven by a powerful vision to inspire a passion for
aviation, His Royal Highness Prince Sultan bin Salman
Al Saud made a commitment to curate the finest stories
and experiences, empowering young Saudis to embark
on their own soaring journeys. Leveraging our expertise
in brand storytelling, we elevated the initiative to new
heights.

THE OUTCOME

With an innovative approach to storytelling, we
breathed new life into Hangar Talks, an initiative
envisioned by Royal Highness Prince Sultan bin Salman
Al Saud to ignite the aviation passion among the Saudi
youth. Through a seamless fusion of captivating
narratives and artistic direction, we invited people from
all corners of the world to witness remarkable
moments, including the record-breaking flight of Joe
Clark from Florida to Riyadh in a non-stop journey of
just 13 hours and 46 minutes.

Our creation of a compelling identity for Hangar Talks,

in partnership with the Saudi Space Commission, paid
homage to the rich history of aviation and space
achievements, while paving the way for young Saudis to
embark on their own inspiring airborne adventures.
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